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Get the Rabbit 
Habit... See page 22 
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THE MEAD CORPORATION vparer MAKERS TO AMERICA” 


Dayton 2+-New York - Chicago - Boston - Philadelphia 


Sales Offices: The Mead Sales Company, 118 W. First St., 








DIRECT 
Hou to Work Wonders with... MAIL! 


You CAN work wonders ... if you follow the rules... 


Direct Mail is a BIG subject. It has many angles 
Many pitfalls. Lack of experience and know-how can 
lead to a tremendous waste of money. Waste of effort, 
too 

But Direct Mail can be made simple. The exper 
iences of the past twenty-five years can be coordinated 
step by step to give the user of the mail an effective, 
money-saving and money-making working guide. One 
complete package to give your Direct Mail the 
extra punch, the right direction, more powerful results 

Henry Hoke, editor of The Reporter of Direct Mail 
Advertising, created such a guide. A year-long training 
program by mail. It is bunkless and down 
to-earth. It promises no sensational revelations, no 
mysterious solutions just plain understandable 
explanation of all the facts and theories about Direct 
Mail in an orderly sequence 

Every two weeks, the “students” receive one complete 
section in a temporary binder. Sections may be studied 
by any number of persons with any organization. Material 
can be transferred to permanent ring binders. When 
assembled with final index, the twenty-four sections 
become a complete 800-page encyclopedia of Direct 


Mail. Every conceivable phase is covered from basic 
fundamentals to copy and production techniques for 
all types of mail promotoion 


The program is under personal direction of Henry 
Hoke. He conducts examinations by mail and person 
ally criticizes the work of each enrollee 


Business “students” from all over the U.S.A. and 
from Canada and England have studied this course 
since it was first started in February, 1948. Not a 
single complaint but hundreds of letters of praise 
and thanks. Said one: “! am getting more than | bar 
gained for.” Another wrote: “Your Section 12 is worth 
the entire fee of your course. It is tops.” 

The fee for the year’s program is $115 cash in ad 
vance. You can start at any time 

If you are seriously interested in improving your 
Direct Mail operations or in training “junior” assistants 

write today for application form 


The Reporter of Direct Mail Advertising 
Graphic Books Division 
53 Hilton Avenue, Garden City, N. Y, 
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Short Notes Department 


It You Want Action 
Ask For It 


Direct Mail The Medium 
Thot Researches Itself 


Get The Rabbit Habit 


How To Make A Prespect 
Want To Buy From You 


One Advertising Man To Another 


Try This Experiment 


Short Items Galore from 


About The Cover: We are indebted to Ad 
Man E. S. Wescott of Bankers Life of Ne 
braske, Lincoln, Nebraska for lending us 
the rabbit and chart drawings. But the 
design is ununderstandable unless you read 
about the Rabbit-Habit campaign on Page 
22 of this issue. A clever sales-stimulating 
dea with many possible adaptations 


THE ONLY MAGAZINE DEVOTED 
EXCLUSIVELY TO DIRECT MAIL 


The Reporter s ndependently owned and 
perated But itr addition to thousands of 
regular eubecribers. all Members of the Di 
rect Mail Advertising Association receive The 
Keperter as part of the Association service 
A pertion of their annual dues pays for the 
subecription 


THE REPORTER 





SHORT 


NOTES 


DEPARTMENT 


@ NEW READERS of The 
should understand the purpose of this 
Short Notes Department. Won't do any 
harm to remind all of you old-timers 
too. It's a gossip or get-acquainted 
department. If you came to the editor's 
office and asked “What's cooking? 

we'd probably discuss most of 
the items here. Short high lights of the 
interesting news or ideas which crossed 
our desk during the past month. When 
we bump into ideas which require 


Reporter 


quoting letters or long “descriptions. 
we use other pages of THE REPORTER. 
So ... read these Short Notes with a 
pencil in your hand. Check the items 
on which you or your secretary should 
do something such as write for 
a sample. order a book, ask for in 
formation. Many life-long contacts have 
been established between readers of 
The Reporter simply through items in 
this section. Don't hesitate to write. 
We give you the lead on an idea 
. you follow through. 


@ SORRY 
the June. 1951 Short Notes Department. 
Taking another crack at the charity 
organization in St. Louis which sends 
unordered neckties as a gimmick for 
collecting funds:. . . we mentioned 
that the latest piece reached us in the 
envelope of The National Society for 
Crippled Children and Adults, Inc. of 
Chicago. Illinois. Daisy Byler, assistant 
to the director. tells us they don't like 
the necktie solicitation stunt any more 
than we do. They sent us the St. 
Louis mailing to bolster our file of 
evidence. So this item is to cor 
rect any erroneous implication The 
NSFCCAA are not using the unordered 
necktie appeal. Wish we could say 
the same for Amvets. 


we pulled a boner in 


@ SUGGESTION FOR AMVETS. Edgar 
Hall (Mcfadden Publications. Inc., 205 
East 42 Street. New York 17. N. Y.) 
thinks it's too bad that Amvet officers 
are stubbing their mail order toes with 
deals like the punchboard and un- 
ordered necktie gimmicks. He suggests 
erganizing a voluntary. all-veteran 
group of advisors from mail order field 

to help in planning creditable and 
believable fund raising campaigns... 


to help avoid pitfalls. If anybody from 
Amvets is listening . . . write to Ed 
Hall. He is willing to volunteer. 


@ THE 1951 CONTEST to select the 
Best of Industry” Direct Mail Cam 
paigns is now under way. Closing 
date for all entries is Friday. August 
31, 1951. If the mail has not brought 
you an entry blank and the official 
rules. write to the Direct Mail Adver 
tising Association, 17 East 42 Strect 
New York 17. N. Y. 


@ CHARLES H. BARR. formerly of 
Holyoke, Massachusetts, is now located 
in Easton, Maryland. And he is busy 

. editing house magazines and such. 
He has just issued Volume 1, Number | 
of a new magazine “Paper Talk” for 
Caskie Paper Company. Inc. of Char 
lotte. N. C. and Lynchburg. Virginia. 
Four page. 8'/, by 11 inch bulletin 
It's good .. . with tips on direct mail 
selling and management. Like the 
format. On each page a 4! inch 
column in large type and a 2!/, inch 
column in smaller type 


@ THE KANSAS CITY DISASTER de 
veloped a wonderful example of good 

Harry Nordberg. vice 
Pitney-Bowes. Inc. of 
charge of 


public relations. 
president of 

Stamford. Connecticut in 
sales and service is a native of 
Kansas City. When radio and news 
reports first revealed disaster . .. he 
could see behind scenes and visualize 
damage to business offices in industrial 
areas. Within twenty-four hours after 
first reports. a large ad appeared in 
K. C. papers (later in others). Copy 
was phoned from Stamford. Ad offered 
full facilities of Pitney-Bowes in re 
covering unused postage in damaged 
meter machines also offered to 
supply. free of charge. metering equip 
ment in temporary locations so mail 
could be dispatched until damaged 
meters could be recovered and re 
paired (also free). Surrounding offices 
in unaffected areas shipped in extra 
machines and meters to handle the 
mailing emergency. P-B employees 


LIST BROKERS AID 
MAIL SUCCESS OF 
BOOK-OF-THE-MONTH 


Edith Walker Calls Their Service 
Essential To Any Wide-Scale 
Direct-Mail Promotion Campaign 


Edith Walker, in 
charge of list rentals 
for the Book-of-The- 
Month Club, speaks en- 
thusiastically of the 
dual function of list 
brokers in servicing 
both the rental-list 
user and the list owner 
who offers his list for rental. 


“The members of the National Council 
of Mailing List Brokers are indispensible 
to most medium and large-scale Direct- 
Mail operations. If you are on the buying 
end, the accredited broker can place at 
your disposal hundreds of thousands or 
even millions of names of specially 
screened prospects for your product or 
service, Whatever it may be. 


“If, on the other hand, you have a list 
to offer for rental, to others, the mem- 
bers of the Council can interest respon- 
sible mailers in placing addressing 
orders with you...orders that can create 
or swell a frequently overlooked source 
of extra revenue for your Direct-Mail 
operation.” 


The National Council of Mailing List 
Brokers is a voluntary organization of 
the country’s top-ranking brokers. Coun- 
cil members will make list recommenda- 
tions without charge to any user of the 
mails. They will also act as special agents 
for any reputable mailing list owner in 
securing revenue from rentals to non- 
competitive accounts. 


If you have a list to rent, or wish to 
rent the lists of others, fill in and return 
the coupon immediately. You will not be 
olicited. Instead you will receive, by 
return mail, a copy of the brochure 
“ ..must be able to DOUBLE IN 
BRASS,” which lists the names and ad- 
dresses of the Council’s members and 
tells you how they can help find a market 
for your products...or your lists... 
or both! 


‘occ "| NATIONAL COUNCIL OF 


igcy? | MAILING LIST BROKERS 
200 W. 34th St., New York 1, N.Y. 


Se ae es ee ee 
N.C.M.L.B. 200 W.34th St..N.Y.1,N.Y. | 


Please send me a copy of “...must | 
be able to double in brass” without | 
cost or obligation on my part. R1 
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CATCH THE EYE 


EYE*CATCHERS. In 
38 St. New Y > 


i) k City 


FOR MORE SALES 
THROUGH THE MAILS 
Use SAWDON ORDER-VELOPES 

ond COMBINE-FORMS 
Combination Order Forms 
Return Envelopes Will 
Your Mail Order. 


| a ae) oe 
Leading Mail Order Companies 
THE SAWDON COMPANY, INC. 
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RELEASE 


for quicker 
sales 
response 


Industrial List Bureau 
45 Astor Place, New York 3, N.Y. 


were rushed to scene to help keep mail 
going Post Office Department offi 
ially recognized the exceptional 
emergency postal service offered by 
Thrilling story. 


Pitney-Bowes. 


@ BLUSHES came to the face of this 
reporter when he read page 3 of July 
1951 issue of “Talk of the Century.” 
skillful. 5 by 7 inch external house 
magazine of Century Federal Savings 
& Loan Association. 44] Lexington Ave 
New York 17, N. Y. Every month 
the editor devotes a full page to “some 
worth knowing.” The July page 
described the editor of The Reporter of 
Direct Mail who happens to have a 
account at Century. and who 
ncidentally. happened to go to Uni 
veristy of Pennsylvania with Brigadier 
General George Bliss, president of Cen 


nue 


one 


smal] 


tury. In spite of the overly enthusiastic 
biographical sketch. we still think “Talk 
{ the Century” is an outstanding house 
job and the Century 
promoters are tops in developing new 


magazine 


sales slants in the usually stodgy finan 
11 field 


splays! 


You should see their window 
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to put pages of 
might be in 
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together 
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the handy set of sloping 
pictured here Were developed 
by Thomas Mechanical Collator Cor 
poration, 30 Church Street. New York 
7_N. Y. When not in use the trays can 
be nested 


space 


terested in 
trays 


and stored in a minimum of 


@ SOMEBODY has used a lot of brain 
power or idea-tile-stuff in planning the 
campaign 
ing used by Gulf Service Stations. Just 
through 


separate 


sastomer contact pieces be 


ked an assortment of 
received (and 


Clever die 
an ac 
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tained 


pieces 
by one prospect 
it folders of all kinds 
folder in form of baseball 
ather pitch); car sliding through 
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slot safety 


THE 


a die-cut bone to keep 
dog house A folder 
in imitation of a 45 record: a pup which 
opens its eyes when flap of folder is 
lifted: wheel type Remind-O-Meters 
rubber band affair which makes a ball 
fly from player's bat folder is 
opened: etc. All 
getters. This continuously 
paign should be 
Best of Industry Contest 
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out of printed 
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etc good attention 
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@ CONGRATULATIONS to the Attend 
Mail 
Association for its 
bang-up I Mor 
rison of Gordon Morrison Letter Service 
120 East Seventh. Amarillo 
chairman. Early in 
(from Texas) began 
dates of October | 
Followed by 
and tricky invitations No 
MASA member not 
Inciden 
Circles 


ess 


ance Promotion Committee of the 
Advertising Service 
live-wire job Gordon 
Texas is 
cards 

the 


lwaukee 


June. teaser 

publicizing 
to 17 in I 
Wisconsin more cards 
letters 
chance of 
knowing about onvention 


the MASA is adopting the 
of Information 


any 


tally 
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DMAA 
Mor 
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table 
Fountains of Knowledge 
should 
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setup will be 

The 
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heard about DMAA Convention 
it will be held in Milwaukee, O 
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now borrow 
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paign slow on 
ase havent 
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@ VISITED REID VANCE out in Colum 
He is still bummed up be 
many 


bus recently 
fuse to 
their 


do some 


aquse so 
put their 
letterhead. Thinks we 
We 
>mission for many 
many years. Every letterhead should 
tell WHO you are WHERE you are 
WHAT you are You should make it 


recipient of letter 


ompanies ré 
telephone number on 
ougnt to 
been blasting 


thing about it have 


away on this 
and 
easy for the every 
to reach you either by mail or phone 
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telephone number is important 


@ DIGEST OF DISTINGUISHED RE 
SORTS has been published for the se 
ond We praised the 
first enthusiastically Top-notch 
It is published by Rob 


(travel 


successive year 
issue 
quality again 
ert F. Warner In 
agents) 588 Fifth 
19. N. Y 

of 4l 
hotel 
with pictures 


>rporated 
Avenue, New York 
cooperative venture 
hotels Each 
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cream-of-the-crop 
separate page of its 
sketches 


descriptions. If you are 


has a 
and capsule 


fond of travel 


luxurious surroundings, or just fond of 


{ this 


good printing. writ for a py 


fascinating booklet 
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@ AIRCO IN THE NEWS is the name of 
a glamorous house magazine published 
by Air Reduction, 60 East 42 Street. 
New York 17, N. Y. G. T. Van Alstyne. 
Editor. Now in Volume 11, Number 2. 
Odd size—10!, by 13% inches. Litho- 
graphed 12 pages. Cover in four colors. 
It's a top-notch, professional job 

with interesting and informative ar 
ticles Should answer the questions 
posed by Hillary Bailey of Coca-Cola's 
Red Barrel” in the July Reporter. 


@ HAMILTON WATCH COMPANY of 
Lancaster, Pennsylvania (where is tele 
phone number on your letterhead?) 
should get a pat on the back for the 
prolific advertising helps supplied to 
retailers. Accordion type filing folders 
show the retailers how to tie in with 
national advertising: furnish copy for 
newspaper ads: explain sample direct 
mail pieces offered. Various folders tie 
in with seasonal appeals ... such as 
graduation time. Sales Promotion Man 
ager R. J. Gunder can rightly be proud 
of his brain-child. 


@ COULD THIS BE THE HANDWRIT 
ING on the wall? A homework law en 
acted in Maine during 1949 to “protect” 
women who knit or crochet at home on 
a piece work basis has just been re 
pealed. Women complained to the leg 
islature that they lost too much work 
under the law. Some time this fall, the 
New York Board of Standards and Ap- 
peals should make up its mind whether 
home typists are injured by too much 
protection. No new news on home 
work fight. Next hearing Septernber 7th. 


@THE WORK OF THE BETTER BUSI 
NESS BUREAU is explained in a 7 by 
104 inch, 20-page Report for 1950 just 
releared by the Association of Better 
Business Sureaus, Inc., Chrysler Build 
ing. New fork 17. N. Y. Write to 
President Victor H. Nyborg for a copy. 
Worth reading. 


@ ANNUAL REPORTS using a format 
differing from the standard 8'/, by 11 
inch size have been mentioned several 
times recently in THE REPORTER. We 
praised the different-ness and prac- 
ticableness of the pocket size reports. 
Two new and praiseworthy examples: 
(1) The Continental Companies, 310 
South Michigan Avenue, Chicago 4, 
llinois use a 5 by 7 inch format with 
a slightly larger deckle edge cover. 
(2) Henry E. Arnsdorf, mortgage loan 
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N of a series of people YOU 
0. have on Your Mailing List. 


THIS 


STE ve 
ScRI BBLE 


Ov PAu 


“4 


Is his handwriting bad! Especially when 
he ‘fills-in’ his name and address on 
a reply card! Y cant read what he 
writes, which means st soles and 


wasted calls 


That's another advantage of the Reply-O 
Letter. Your (already filled-in) reply 
card is carried in an exclusive slip-out 
pocket, needs no pencil, pen or fill-in 
Mr. Scribble needn't sign a thing! 


Test Reply-O Letters on one mailing 
first. Prove to 


con increase greatly 


yourself that your returns 
as your costs 


decrease. For example 


On oa porallel test Reply.O Letter pulled 
more thon 50% better thon the bes? 
sersonclized letter with matched fill-in 


Compbe!! Soup Compony 


Send for sample letters and free copy of 
"IT WAS ANSWERS HE WANTED.” 


USE THE 

REPLY-O 

LETTER 
aes . 


Wri 
‘he REPLY-O 
PRODUCTS COMPANY 


150 WEST 22nd ST... NEW YORK 11 
Sales Offices 
CHICAGO 

io) 26 fe) i} meemse) fe), hie) 


Deh ase), | CLEVELAND 


advertising manager of The Prudential 
Insurance Company of America. Ne- 
wark 1, N. J. sent us the attractive 
6 by 8 inch, 1950 Report of his company 
celebrating a 75th year of service. 
Well done. 


eee 


@AN AUTOMATIC TYPEWRITER was 
used by comedian Robert Q. Lewis on 
his television show. Lewis usually dic 
tates some of his commercials to an 
invisible secretary who moves her chair. 
turns her notebook pages and wiggles 
her pencil. But on one show. Lewis 
obtained an Auto-typist which per- 
mitted his invisible secretary to type 
the script as he dictated. Machine 
was equipped with hidden push but- 
tons for the starts and stops. A good 
stunt. 


eee 


@ BIG ADVERTISING PIECES are a 
rarity ... 80 we gave more than a 
casual glance to the commemorative 
folder issued by Sheppard Envelope 
Company. | Envelope Terrace, Wor- 
cester 4. Massachusetts to celebrate 
their thirtieth anniversary. Measures 
12, by 19 inches. Separate menu in 
sert made the folder usable for the an 
niversary banquet. Beautiful job. 


@ WOULD YOU BE WILLING to help 
the Research and Direct Mail Volume 
Committees of the DMAA on a very 
difficult job? You will have to enlist 
the help of your secretary in your 
office and your wife at home. During 
a period of thirty days keep a daily 
record of your first class and third 
class mail. Also keep a record of all 
postal cards. Have the tabulation sep 
arate for office and home. Analyze 
your first. third and postal card mail 
(either personal or advertising). At 
the end of the month give us the count. 
The total pieces of each class received 
and the percentage of each which was 
entirely advertising. Send your an- 
alysis to THE REPORTER and we will 
submit to the proper committee. 


@ DURING A TRIP to Atlantic City to 
talk before Rotary Club. this reporter 
had a chance to chin with Adrian 
Phillips of Convention Bureau and Dil- 
wyn Parrish of Chalfonte-Haddon Hall 
about need in hotel business for down- 
to-earth information about direct mail. 
Dil thinks that next to the actual man- 
agement of the physical hotel property 

. direct mail is the most important 
subject. The only way a hotel can 
keep in touch with former guests and 


prospectives. So... this reporter has 
been “hooked” to act as monitor during 
a direct mail clinic to be held at No- 
vember convention of Hotel Sales Man- 
agers at Bellevue-Stratford in Phila- 
delphia. Will REPORTER readers please 
help in collecting information? Send 
me samples of letters or printed litera- 
ture you receive in next few months 
from hotels. Thanks. 


eee 


@ENIJOYED A VISIT with Ray Reinert, 
president of The Warner P. Simpson 
Company, in his new and modern plant 
at 873 Williams Avenue on the out- 
skirts of Columbus, Ohio. Wonderful 
layout including the humidifying 
system. Ray has an interesting idea 
which is explained in an attractive 
folder: “You Call the Tune.” He is 
offering to his area advertisers a shop- 
ping center for graphic arts services. 
Customers may buy any part or all of 
a direct mail promotion job. That is. 
the customer can buy art. or copy. or 
layout. or ideas ... each alone... 
or he can get the whole thing wrapped 
up in one package. There should be 
a real demand for such a service. 


eee 


@ BABY. WHAT A LOT OF MAIL is 
the title of an amusing promotion piece 
recently released by Harry Phillips. ad- 
vertising director of Time magazine 
(Time and Life Building. Rockefeller 
Center. New York.) The piece reports 
about how readers write to Time “about 
the darndest things.” For instance 

Time-reading parents send pic- 
tures of the small fry with copy of the 
magazine in their hands. About thirty 
of these pictures were reproduced. The 
advertising pitch: “Here lies your future 
market in Time.” 


eee 


@ A NEW MONTHLY SERVICE for in- 
vestment dealers has been started by 
our old friend Ferd Nauheim, 219 Wood 
ward Building. Washington 5, D. C. 
Monthly portfolios furnish plenty of 
ideas to assist in the sale of mutual 
funds. If any REPORTER readers are 
interested in this unique field. write 
to Ferd for details. 


eee 


@ CRITICAL DIGEST is the name of a 
4-page. 81, by 11 size weekly news- 
letter, published by T. M. Kraus, 505 
Fifth Avenue, New York 17. N. Y. It is 
a digest of the current New York the- 
ater scene. Published primarily for 
newspaper and theater people. it is 
still of considerable value to anyone 
interested in the stage. Annual sub- 


THE REPORTER OF DIRECT MAIL ADVERTISING 





scription fee is $10 (52 issues). Can 
be read in about 20 minutes each week. 
Mr. Kraus condenses the reviews of 
all critics and highlights the news con 
cerning people of the theater without 
giving any views or criticisms of his 
own. Good work. 


AIR MAIL 


Specialists in — “man 


— ——> MERCHANDISE 

eee _—_——> POSTAGE SAVER 

————> OFFICE SYSTEMS 
PACKING LIST 
EVERY OTHER STYLE 
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@ THE NEW PRESIDENT of the New an 


York Hundred Million Club is Les Suh . 
Outstanding Service 


ler. subscription manager of Look and 


Quick Magazines. Although Les lives 
in Des Moines. Iowa, he is in New York 
part of each month. Meeting dates in 
the future will be the second Thursday 
of each month. Starting September. 

Gardner Gibbs of McGraw-Hill, Edith 
Walker of Book-of-the-Month Club and 
Paul Murtaugh of Moody's Investment THE HOUSE OF ENVELOPES 
Service. were elected Vice Presidents. 
Helen Buckley of Parents’ Institute 
remains as Treasurer. with Patricia 
Miller as Assistant Treasurer. Muriel 
Gilmore of Mailings. Inc. was retained 
as Secretary. 


- AND ENVELOPE IDEAS! 


you'd like to receive our brisk little publication “THE 
POSTMARK,” you hove only to request it. Please use 
the coupon below 


AROEN CiTy 
- Enevesore Co. 


eee 
3001 NM. ROCKWELL ST. 
CHICAGO 18, ILLINOIS 


Garden City Envelope Co, 3001 N. Rockwell 


@ WHAT'S THIS? DEPARTMENT. This > reel s ~ 

reporter recently received a press re ~~ orto name en “te posTAARE 

lease from the American Association of t ing list 

Advertising Agencies, 420 Lexington My Nome 

Avenue, New York 17, N. Y. Three Company 

mimeographed pages revealed the set 

up for twelve national AAAA standing 

committees for the year 1951-52. These 

standing committees cover practically 

everything in the field of advertising 
except direct mail. With direct 

mail fast approaching the billion. dol- 

lar volume mourk ... with more‘ and 

more advertising agencies paying more 

and more attention to direct mail 

it would seem that the Four A’s ur- 

gently need a thirteenth committee. 





Fj N g er-fl p GATHERING TRAYS 


— NEWEST COLLATING AID! 


eee 


@ THE NEW CHAIRMAN of the Brit 
ish Direct Mail Advertising Association 
is A. Edward Jones of Gee & Watson 
Ltd.. 111 Shoe Lane, Fleet Street. Lon 
don E. C. 4 England .. a hard 
worker. He was program chairman for 
the Direct Mail Day during the Interna 
tional Advertising Conference. held in 
London during July. Former DMAA 
Canadian Vice President. Harry E. 
Foster of Toronto. represented this con- 
tinent as the featured speaker at the 
Direct Mail Luncheon. Both Kay Mur 
phy and Edward Jones reported that 
Red Foster's spirited talk brought the 
audience to its feet. 

Also in the news from England: 
Sorry to hear of the retirement of an 
old friend (by correspondence). E. 
Symes Bond has liquidated his success- 
ful and often-mentioned business “The 
Vase Press.” But he will not be en 
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They save time in setting up 
the work . . . save working 
space . . . save steps and 
fatigue. All the pages being 
gathered are within easy 
reach, and at natural arm 
level. 


They nest into a space 9'2 x 11 
fur handy storage The coupon 
below will bring you illustrated 
literature 


aqnother 


THOMAS COLLATORS 
0 Church St.. New York 7 


Send me “R” Specificatons and litera 
ture on the new Finger-Tip Gathering 
Trays 


Nome 


(= Colle 


development 


Cc 
— SPECIALISTS IN PAPER GATHERING 


Address 











COLLEGE LISTS*e COLLEGE Lists 


1 ,750 ,000 College Undergraduates 
50,000 Undergraduates Attending 


Foreign Colleges 


3,000,000 USA. College Alumni 
60,000 Foreign College Alumni 
© 500 OOO Fraternity Alumni U. S. A. Colleges $15.00 Per 
© 150,000 College Alumni 


Now Business Executives 


200 ,OO0 Ortducators (above high school level) $15.00 Per M 
200 ,OOOcoliege Seniors Class 1952 


LISTS *eCOLLEGE 


$15.00 Per M 


LisTtSe 


$22.50 Per 


GE 


E 


$15.00 Per 


LL 


° 


$22.50 Per 


LISTS*COLLEGE 


LiIsSTtSeec 


$17.50 Per 


OLLEGE 


$17.50 Per M 
| 


Cc 





SOLLEGE 


LISTS 


| 
Pere 


702 WEST 17th STREET 
- LOS ANGELES 15, CALIF 
@ RICHMOND 7-3161 


Lists~ 
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e COLLEGE 


...FOr 
letterheads of 
distinction 
and quality 





IT ISN'T SURPRISING —THAT PRINTERS SAY RISING! 


you have a stationery problem take He knows how this superb paper acts 
our printer. He handles paper under all conditions, And will unhesi 
day and can solve your problem tatingly recommend Ri-ing Bond for 


word — Rising letterhead. and form- 





WHEN YOU WANT TO KNOW 
-+»-GO TO AN ENPERT! 


ee 
Rising Papers 
iSk YOUR PRINTER 
--- HE KNOWS PAPER 


. * 
Rising Bond 
@ is 25% rag 

comes in 4 weights 
is available in white and 5 
colors 
has envelopes in 6 sizes 
And has an excellent printing 
surface for engraving, lithog- 
raphy, gravure or letterpress 








Rising Paper Company, Housotonic, Mass. 





tirely idle in his retirement. He is 
going to write his memoirs—'Fifty 
Years o! Direct Mail.” They will be pub 
lished in serial form in “Direct Adver 
tising.” the official journal of BDMAA. 


@ FLUORESCENT COLORS are now 
being used in direct mail. We recently 
saw a post card used by the Jayhawk 
Press. 438 North Main, Wichita, Kansas 
to advertise Laugh Book Magazine. It 
was printed on the new Velva-Glo 
stock which is being manuiactured by 
Radiant Color Company of Oakland 
California. Understand results for Jay 
hawk Press were very good. Velva-Glo 
comes in eight different colors, either 
thin or card weight. 
throughout the country are stocking the 


Paper merchants 


new line, so your printer should be able 
to obtain samples for you. 

The Drake Press of Philadelphia re 
cently used a Velva-Glo insert in their 
house magazine. Certainly hits the 
eye. 

And speaking of fluorescent colors 
the cover of the August. 1951 issue of 
Machine and Tool Blue Book (Hitch 
cock Publishing Company. Wheaton. II 
linois) used Day-Glo fluorescent ink 
Vice President V. C. Hogren thinks this 
is the first time a trade publication has 
used this eye-catching ink, which is 
now so familiar in point-of-sale and 
poster displays. 


@ MOST GLAMOROUS’ BUSINESS 
CARD we have seen is that being used 
by Coating Products. 136 West 21 Street. 
New York 11. N. Y. Printed on metallic 
acetate, a product being promoted by 
the company. This plastic material 
looks like metal and possesses a mirror 
like finish. It is being used as a re 
placement or substitute by manufac 
turers of radios and other appliances 
now-unavailable metal was 
Worth knowing about. 


where 
formerly used. 


@ FOR AN AMUSING PRESENTATION 
of a difficult subject write to the Ameri 
can Standards Association. Inc., 70 
East 45 Street. New York 17. N. Y. and 
ask for a copy of the 44-page. 5 by 7 
inch booklet titled: “The Strange Case 
of the Seven-Sided Post Hole It was 
designed by Ketchum. Macleod & 
Grove, Inc., advertising agency of Pitts 
burgh, Pennsylvania for the purpose 
of explaining the work of the American 
Standards Association. Cartoons and 
handwritten captions tell the story of 
Digby Holeston Postlethwaite, president 
of a fictitious Little Daisy Post Hole 


Company. Shows the havoc brought 
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about in any industry by not having 
standards. Send 10¢ to cover the cost 
of your copy. 


eee 


@ STATE OF THE UNION is the ap 
propriate name for an internal, bulletin- 
type house magazine being issued by 
Union Bag and Paper Corporation, 
Woolworth Building. New York 7. N. Y. 
to sales personnel in six company divi- 
sions. Doubt if Advertising Manager 
Fred Meendsen could send you a copy 
as it contains confidential information. 
We were asked to criticize first issue 
of five, 8. by 11 inch, offset pages 
(IBM composition) . . but couldn't 
find anything to blue pencil. Bulletin 
Editor Tom Freston has used a simple. 
cat-crossed-the-s.reet technique in his 
reporting. Spices his factual copy with 
a few good jokes. Bag business must 
be fascinating. We learned, for ex- 
ample, that a new wet-strength bag 
has been developed whereby five doz 
en ears of corn can be shipped com 
mercially surrounded by twenty pounds 
of crushed ice. Recipient gets the con 
tents with a “just picked” flavor. At 
any rate. the “State of the Union 
is ... good 


@ DECEPTIVE TACTICS by one maile: 
hurt all direct mail appeals. An old 
story. There is one nationally operat 
ing pencil seller (by mail) who will 
receive some blush-bringing publicity 
in this magazine unless selling tactics 
are corrected. We are getting evi 
dence and have about enough fcr a 
case. Circulars announce a bargain 
price on pencils by the gross. When 
orders are received, shipments are 
doubled. That is. if you order one 
gross, you get two with c.o.d. and par 
cel post charges. At first it looked like 
these shipments might be simple errors 

. but now we have some damaging 
evidence of using the mails to defraud. 
One fellow who had the ambition to 
kick and keep on kicking after two 
shipments had been doubled. received 
a multigraphed form letter acknowledg 
ing communication about overshipment 
Made an offer of a 10°, discount on the 
excess quantity. Therefore, the form let 
ter proves that many overshipments are 
being made in an effort to double the 
sales. A disgraceful stunt for a com 
pany with a reputable name 


@ BIG SAVINGS are expected (in 
time and costs) when the Post Office 
Department gets all set with its plan 
to use trucks instead of trains on all 
hauls of less than 290 miles. Good 
story about project in July 21. 1951 
issue of Business Week (pages 88 and 
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TYPING PRODUCTION 
INCREASED... 


distinctive top quality 


work the end result with a 


Remington Elbchii- consmy Typewriter 


Waker Compo Q 


On oo 
us ow 


sacenseoro % 


nsiderably 

time than with 

. the automatic 
ave reduced 


an turn out co 
the same length of 


d. 
formerly use 
a ther features h 


e operator © 
more work 2n 


es 
the machin 
carriage return and ° 


operator fatigue’ 
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n ribbon at kes 
e the oo. excellent COPY and ma 


" 
roductions. 


..-We us es 
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chi ne which 8} 
pees ible faithful neP 





For high quality direct mail copy preparation at lower cost... 
there’s nothing better than the new Remington Carbon Ribbon Electri- 
conomy Typewriter. Like Ingram Motor Company you'll get sharp uni- 
form copy ... cut preparation time ... and save money. Your Remington 
Rand representative will gladly demonstrate the Carbon Ribbon 
Electri-conomy Typewriter in your office . . . at no obligation 


Flemington. Fland 


THE FIRST NAME IN TYPEWRITERS 


Business Machines and Supplies Division 
Room 2191, 315 Fourth Ave., New York 10, N.Y 


Send me FREE folder RE 8342-on the Rem 


ington Carbon Ribbon Electri-conomy 


Please arrange for an Electri-conomy Test in 


my office 

Name 

Firm 

Address 

City Zone Store 


ee ee ee ee ee ee ee ee es ee ee oe ee esd 





How a 
Change of Clothes 
Turned Defeat 


Into Victory... 








In 1465 the armies of Burgundy were clamoring at the gates of 
Paris. Besieged within his city, King Louis XI spent his time 
it astrology, refused to lead his soldiers against the foe. 


According to legend, a vagabond poet, Francois Villon, bragging 
what he would do... “If I were King” was seized by soldiers 
and brought before the monarch. Amused by the tattered figure of 
Villon, Louis clothed him in the robes of a king . . . ordered him to 
make good his boasts, or die 





} 


Resplendent his royal attire, Villon rallied about him the rabble of 
the streets broke the siege and saved King Louis his crown 


Had Villon never shed his dull robe to don royal raiment he would 
have gained no followers. His genius for snatching victory from 


4 


lefeat would have gone unknown f 





J? 
How many costly mailings, with the inner spark of genius, go forth 
conquer but unlike Villon, garbed in the drab attire of 


inattractive envelopes? Little wonder they seldom pass the gate, 





ially meet defeat unopened and unread 


If what you have to say is worth the reading, then it’s worthy of an 
to match the contents an envelope which stands out, 
s confidence, gives promise of a rich reward within 


Such envelopes as these are made by Tension. Envelopes which have 
proved time and time again that through the use of color and 
reative thinking you can make your envelopes increase the impact 





ind result f mailings! 


RESTYLING WON A VICTORY FOR THIS ENVELOPE, TOO! 


A large roofing company enclosed a return 
envelope for orders with their mailings. This 
is the way the back appeared... perfectly plain. 


To increase orders for nails and accessories 





The company decided to print a reminder — 
ron, 
message on the back. At the end of one year ay tnrvec aia 


this new envelope had increased accessory ’ Se TENSION ENVE LOPE CORP. 


orders by 12%! 





Over 0 Representatizes Selling Direct to 





IF YOU WANT ACTION 
ASK FOR IT! 


Sales Letters, Like Salesmen 
Must Ask For The Order 


by Leonard Holland 





REPORTER'S NOTE: Here's an article you will 
want to study carefully Leonard Holland 
is a Letter Specialist and Correspondence 
Counselor with offices at S65 Filth Ave.. New 
York 17. N. Y His conclusions about the 
weaknesses in losing paragraphs oincide 
with the findings of this reporter Over the 
years we have found that the tail end 
of most business letters is the weakest in 
punch It should be the strongest 








ALPHABET 
TRACING CARDS 


Successors fo type books 


More Accurate - Less Costly! 


Newest, most ne Ipful thing on draw ing 
boards and specitiers’ desks! Amazingly 
convenient, practial, say enthusiastic 
users. Complete cap and Lc. alphabets, 
12 to 72-pt., of 47 most popular ATF 
faces on 86 round-cornered durable 
bristol cards 10°2 x 2 New cards sent 
as made Show amount t shoulder; 
ulphabet lengths, character counts to 
$6-pt. Lay cards side by side to compare, 
decide which face best suited to job; 
then accurately Compute space, trace 
easily, avoid costly alterations. Enclosed 
in walnut-finish box. Sold in complete 
sets only; postpaid for $5 cash with 
order. Big help, big value! Order today! 
AMERICAN TYPE FOUNDERS 


Type Merchandising Department 
216 Elmore Ave., Elizabeth 8B, New Jersey 





INC 





Charter Member 
National Council of Mailing List Brokers 
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College and Military Lists)» 
See ad, page 10 


MAIL-AD CO. 








Industrial List Bureau 
45 Astor Place, New York 3, N.Y 


ADDRESSING Service 


=P Offers : ¥ °" 
M. VICTOR 
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Tell it to Kimberly-Clark 


An idea exchange service for 
advertisers and buyers of printing 


Upside-down booklet makes 
effective sales tool! 


Ads pull double load 
make low-cost booklet! 


How plastic tears 
wrought mailing magic! 
you have an item of interest? 
Tell it to Kimberly-Clark! 


Kimberly-Clark Corporation css wscorsn 


Kimberly Quality Machine-Coated Printing Papers 


Hifect* Enamel Lithofect* Offset Enamel Trufect* Multifect* 





DIRECT MAIL ... THE MEDIUM 
THAT RESEARCHES ITSELF 


by Leonard J. Raymond 
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“‘| like your 
letterhead, Jim... 
what paper 

do you use?”’ 


“‘We've used Hammermill Bond for 


years —on our printer's advice!’’ 


It 


| \MMERAZ) 
wr "BOND 6 


You con obtain business printing on 


Hommermil! papers wherever you see 
this shield on a print shop window let 
it be your assurance of quality printing 


\eele) Gale) Mee. me F062 2 2S 8 1T 1S HAMMERMILL'S WORD OF HONOR TO THE PUBLIC 














Tow! 


DUPLICATING 
MACHINES 
DOUBLE AS 
“ADDRESSING 
MACHINES” 
with 


DUPLISTICKERS 


High-speed, low-cost addressing is now possible 
on duplicating machines. No plates no attachments 
required. OUPLISTICKERS are the answer. These 
gummed, perforated sheets contain 33 labels Sten- 
cils of masters may be filed for future use. ideal 
for house organs, monthly bulletins, al! duplicate 
and multiple mailings. Package of 25 lettersize 
sheets — 825 labels — 60c at stationery stores. (Also 
special 84x14 sheets for fluid duplicators.) 


Save Time! = 
a) Cot Costs! 2, 


ay rcisTicu ens 


DUPLISTICKERS EUREKA) 
ere made only by 


ONOMATOLOGISTS 
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A Touch of Luxury 
HAMILION 


Scared to Death 




















THE COMPELLING [plone OF FULL COLOR... 





POWERFUL IMPACT- : ‘ 
Yours at as 
when the ompetitior s tough 
REMEMBERED BY YOUR CUSTOMERS— |: 
ot hits hard and goes deep. It makes a! ran 


Low Cost rere pale yr 


ARE 


Se ee a 
through Stecher-Traung tom ene we hae priced te ee Co 





FULL COLOR 
ADDS 

A POWER PUNCH 
TO YOUR BOOKLETS STUFFERS GAME BOXES 





A Single Set of color-corrected 
negatives (the expensive part of 
engraving) can be used for all 
the different sizes of the main 
illustration at the left. This is 
just one of the valuable econo 


mies offered only by lithography 


FOLDING BOXES POINT OF SALE LABELS 











HOW YOU CAN GET THE POWER 
OF FULL COLOR — ECONOMICALLY 


1. Stecher-Traung has developed an exclusive technique to cut the cost of high quality 
Full Color—THE COMBINATION RUN. With rigid quality control, your job can be 
combined with others on the same press run. The result: costs are spread over several 
orders—making Full Color economical for you. Best of all—we can promise quality equal 


to the excellent Full Color reproduction in fine magazines 


2. The second way Stecher-Traung keeps quality high and cost low is by complete 
control from start to finish. We coat our own paper, set our own type, make our own 
engravings—even grind our own inks! This really means two plus values for you: lower 
cost and higher quality. Complete control eliminates outside costs and assures strict 


standards of quality—right down the line 


For Full Color with special effects, special quality 


Another Stecher-Traung service is now available when you want special effects or quality 
—or when unusual reproduction problems are present. Your job is run alone. The long 
experience of Stecher-Traung craftsmen and the unequalled facilities of our modern 
plants are concentrated to give you an outstanding job—at competitive prices. Send the 


coupon for samples of unusual jobs, with costs 





Lilheqieply by STECHER - TRAUNG 


LITHOGRAPH CORPORATION STECHER-TRAUNG LITHOGRAPH CORPORATION 


274 NO. GOODMAN STREET 600 BATTERY STREET a sia ONY nee 

ROCHESTER 7, NEW YORK SAN FRANCISCO 11, CALIF. Gentlemen: Please send me samples of items checked below: 
(] Booklets [[] Box Wraps () Free copy of booklet 

(] Catalogs Oo Labels Roped Maney on 


BALTIMORE * BOSTON + CHICAGO * COLUMBUS NAME 
HARLINGEN * HARTFORD * LOS ANGELES * MACON 

NEW YORK * PHILADELPHIA * PORTLAND * ROCHESTER COMmpaney 
SACRAMENTO ®* SAN FRANCISCO * ST. LOUIS * SEATTLE STREET 


city 





GET THE / 
RABBIT HABIT. 














THIS INFORMATION 
SHOULD HELP (on 


Canadian mailings) 


REPORTER'S NOTE: Thanks. Dave Adamson 
for helping to arity the USA-Canadian 
addressing problem 

Hope you be successful in getting 
Canadian advertisers to put the province 
on their letterheads 

Sh-h-h-h how about your own letter 
head. Dave? You forgot the province 


with 
The Evans 
GATHERING 
RACK 


Save time, workers 
and money! Get mailings 
out on schedule! 


Shouwnin tetual Use t tH outher t ooper Evans Gathering Racks come in 8 sizes—a 


1) } ' ‘ | t ‘ mcdel to suit every collating need 


DU 76—46-section unit ‘two pictured 


TU 76—6-section unit 





TU 712—12-section unit 


TU 718—18-section unit 


Each of above racks available in half-width 


for assembling envelope stuffers, etc 


See your Dealer or Write: Evans Specialty Co., Inc., 407 N. Munford St., Richmond 20, Va. 




















Does Anybody 
HATE Gravy? 


We b agree. Will 


D-R SPECIAL LIST BUREAU 


DIVISION of DICKIE RAYMOND 


521 Fifth Avenue, New York 17 
80 Broad Street, Boston 10 








MILITARY LISTS 


Korea rotation service men, home ad 
dress building monthly Service men 
USA stationed, camp address. Cam 
ribbon buyers West Point 
lis alumm See ad page | 


MAIL-AD CO 


paign 
Annoag 


Mail Order Business Wanted 


Harrisburg, P O. Box 148 


INDUSTRIAL LIST BUREAU 
45 Astor Place, New York 3, N.Y 


“The Plain Jane of Direct Mail” 


Send 


he Reporter 
3 Hilton Avenue 


Garden City, Long Island, * 


How To Make A Prospect 
Want To Buy From You 


by Orville Reed 





REPORTER'S NOTE Here's another short 
logical essay on direct mail thinking by 
National Bank Building 


and 
Reed First 
Michigan who made postal 
magazines famous. or vice versa 


e article in this same issue by Hillary 


1-Cola 





ARE YOU WATCHING 
YOUR LIST? 
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NEW PROCEDURE 
FOR FORM 3547 


HOW TO DETECT 
GYPS 





WE INTRODUCE THE NEW 


USE AIR MAILREPLIES [Qj b | e-to p COLLATOR 


Only 1512 inches square. 
Yet it combines the best oper- 
ating features of the larger 
Thomas Collator models. 


You collate faster . . . effort- 
lessly; and without taking up 
floor space. 


This coupon below will bring 
you specifications and descrip 
tive literature 


another 
THOMAS COLLATORS 
30 Church St.. New York 7 


«’ 
Send R” Specificat s d liter 7 | - I 
end me peci Tobe ten » ION % W445 ¢ Pe] .* te 9° 


ture on the new Thoma 
Collator 
Name 

development 
Company 
Pete SPECIALISTS IN PAPER GATHERING 











SEX APPEAL 


AVOID 
DUMB APPEALS 


AN INSPIRATIONAL 
APPROACH 


H 


POETIC LETTERS 


NOVELTY MAILINGS 
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CUTTING 
COMPOSITION COSTS 


Report 


bachion 


nadwag 


“These ovtaals ARE THE 
veay harvest Tune /” 


coast’ have 


with the re 


REPORTER'S NOTE: I agree. In a recent issue 
| also griped about the people who do not 
have their secretaries type full name under 


signature space. We'll keep on campaigning 


SUGGESTION 
FOR A CAMPAIGN 








As Your Mailing List Broker 


were’s wHAT GEORGE R. BRYANT wie 00 ror vou 


Moke s for your offers 


ma rder experience for you 


e for y the h corel rental of your lists 


YOU CAN REACH US AT GEORGE R. BRYANT COMPANY 
CHICAGO 75 Eas ache rive hicago | . STote 2.3686 
NEW YORK { venue e 22 MUrray Hill 8-2652 
LOS ANGELES 22 East 7 Street. Los eles 14 VAndyke 9868 











Words of Force 
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SILLY LOGIC 


A TEST IN WRITING 
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better 
production 
brings 
better results 


There's a best way to produce 
direct mail... 

MASA members study the best. 
most effective. ways of produc 
tion: support research and fact 
finding: share knowledge of im 
proved methods. Their object is 
better results for you. When you 
try to “save” money with “cheap” 
production you tamper with re 
sults 

To check the effectiveness of your 
production source .. . 
Always say. “Are you MASA?” 


e 


YOUR REPORTER lifted the above interest 


t i, write 
Mail Advertisi 
ing comments from the always interesting ah ver ising 


syndicated house magazine The Postage 


cea” ts a ene tee Oe hee Service Association 


tributed by The Rylander Company. !9 South 


Wells Street. Chicago 6. Illinois HALF-CENTURY lf yee ; a1, | Siichioen 
HOLDINGS MASA 





WORST LETTER emporary Balm to you shinee 
OF YEAR relia oe ee eee VISITING CANADA? 


* Give us forty-eight hours and we 


will custom toilor a suit, topcoat 
or overcoot 





The finest mills of England produce 
our cloths 


All garments tailored on the prem 
ses 
Current premium American money 
In the heart of downtown Toronto 
Parking at our door 
Prices—-$85.00 to $135.00 
SKITCH CLOTHES LIMITED 
135 Church St Toronto, Canada 











LETTER FACTS THAT La 


MAY SURPRISE YOU mst nom 
Industrial List Bureau 
45 Astor Place, New York 3, N.Y. 





REPORTER'S NOTE: We picked up the follow 





ing in the always good Letter Slants 


house magazine of R. H. Morris Associates [ MILITARY LISTS 


(Correspondence Consultants) Newton, Con Korea rotation service men, home ad 


dress ‘building monthly’. Service men 
USA stationed, camp address. Cam 
paign ribbon buyers. West Point 
Annapolis alumni. See ad page | 
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necticut 
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A GOOD LETTER 


NEW BOOKS 
WORTH READING 


SHORT REPORT 
ON CANADIAN 
POSTAL SITUATION 





HOW'S YOUR 
DIRECT MAIL I. Q.? 


REPORTER'S NOTE: Too bad. Dou 
tighting 


THE REPORTER OF DIRECT MAIL ADVERTISING 











By AIR MAIL 





116 WEST CLINTON AVE 


RAYMOND LUFKIN TENAFLY, NEW JERSEY 














POETIC 
SOLICITATION 


LNANCORPORATED 


SINC 


£ 1872 
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460 W. 34th ST., N. Y. C. 
LONGACRE 4-2640 
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Mail-Order-minded Executiues... 


BOOKBUYERS LISTS, INC., 363 BROADWAY, NEW YORK 13, N.Y.- WORTH 4-587] 


SUPREME COURT 
AND DIRECT SELLING 


METHOD 
FOR CLEANING OUT 


PRAISE... THE STOCKROOM 


UNDESERVED 





SUBSTITUTES 
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Could be chat 1 time required 
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ne Aavertisin a sess o5 
ulations was allotied to some pe SSCSSOI 


bit of business sense, mail service 


» all classes might be improved And 

to Another ce Hake the tbery of psig log 

lowimg torial snipped from 

GEORGE KINTER’S MONTHLY LETTER EXPRESSING mal ago Net 
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REPORTER'S NOTE: Abov> form letter mailed 
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SHORT NOTES 
DEPARTMENT 


90.) Case history of time-saving meth 
ods of Meredith Publishing Company 
of Des Moines . . . using presorting and 
bagging of mail and trucking to cen 
tral stations. Meredith's experiment 
helped give Post Office idea of using 
truck delivery 


@ LONG DISTANCE JUMPER is Carl 
Flath. who has been mentioned a num 
ber of times in THE REPORTER. Carl 
up to a few months ago. was director of 
Queen's Hospital in Honolulu. Hawaii. 
He made good use of direct mail in 
raising funds. He is now director of 
Nassau Hospital at nearby Mineola 
Long !sland. N. Y. Carl has an inter 
esting history. Not a “medical man 
Formerly a newspaperman. Got into 
hospital manag«ment from public re 
lations angle through banker friends 
trying to pull institutions out of the 
red Has made an international repu 
tation for his wise management and 
successful public relations techniques 
Is now writing a book which will at 
tempt to help doctors become better 


business men 


@ THE AUTOCAR COMPANY. Ard 
more Pennsylvania has released an 
8 by 11 inch. 24-page booklet which 
s a beautiful example of skillful lay 
out and typography. It is titled: “The 
Case for Heavy Duty Trucks.” The 
booklet is a radical departure from the 
heavy type and massive illustrations 
traditional of heavy duty truck litera 
ture. There is plenty of white space: is 
brief in text; and illustrated with pic 
tures of Auto-cars in operation. Planned 
and produced by Gray & Rogers. ad 
vertising agency in Philadelphia 


@ THE SECOND MEXICAN INDUS 
TRIAL DIRECTORY is now being pre 
pared. It is being published by Rolland 
Publications. Plaza de la Republica 6 
Mexico City 1. Mexico The first 
directory was issued in 1948 and con 
tained 1200 pages. The second issue 
will be in two volumes 
$000 pages 
enormous growth of Mexican industri 
alization in the last few years. Cost 
is $20. The Mexican Government has 
already ordered 5000 copies for dis 


tribution among its consulates and em 


containing 
made necessary by the 


bassies. 


@ This reporter had a wonderful 
time in French Lick, Indiana week of 
July 9 speaking before and 
counseling with members of Ameri- 
can Alumni Secretaries Association. 
Stepped on some toes by criticizing 
amateur make-up of most alumni publi 
cations with resulting ineffectiveness 
of solicitations for subscriptions and 
alumni donations. Our choice for best 
alumni publication was that of Johns 
Hopkins University (Baltimore) edited 
by Corbin Gwaltney. Professional job. 
Got so many ideas in French Lick 
about vitally needed direct mail in- 
formation ... am building our annual 
convention issue (October) around 
them 

Incidentally, our old friend Dr. Ken- 
neth McFarland, formerly superintend 
ent of schools in Topeka. Kansas (now 
educational consultant and lecturer for 
General Motors) was also on the pro 
gram In our estimation. he is the 
best inspirational convention speaker. 
His use of Exodus 1:8 as a text would 
make a book on direct mail selling. 
More about that in October. 


@ LLOYD'S OF LONDON is well 
known for its unusual insurance cover 
age. If you would like to see how 
Lloyd's protection is being offered to 
25.000 insurance brokers in the United 
States. drop a note to John W. Dunn of 
Boylston Insurance Agency. Inc., 89 
Broad Street. Boston 10, Massachusetts 
one of Lloyd's representatives in 
this country. Some of the current pieces 
cre making use of cartoons . . . with 
light and airy copy. Well done. 


@ TWO NEW BOOKS arrived just as 
we were ready to go to press. Some of 
you may be interested although 
both are textbooks. 

Advertising Media” by Ed Brennen. 
Published by McGraw-Hill. Price is 
$6. To teach media buyers how to buy. 
Weak on direct mail . . . but naturally 
emphasis is on space buying. Maybe 
Boyce Morgan is right about not classi- 
fying direct mail with other media. Di 
rect mail is entirely different. Some- 
times it is not really advertising. 

Writing for Business” is a textbook 
for teachers of business correspond 
ence. Compiled by C. W. Wilkinson, 
Michigan State College: J. H. Menning 
University of Alabama: and C. R. An 
derson, University of Illinois. Published 
by Richard D. Irwin. Inc., 1818 Ridge 
Road. Homewood. Illinois. College 
trade price is $4. Book is really a well 
catalogued collection of previously 
published, worthwhile material which 
a professor can use in teaching. Glad 


to see digests of articles by Howard 
Dana Shaw, Orville Reed, Homer Buck 
ley. William Butterfield. Charlie Morris, 
Howard Abrahams. Richard Morris 
Sybil Gilmore. who are all well-known 


to REPORTER readers. 


@ DIRECT MAIL DOLLAR VOLUME for 
first six months of 1951 moved above 
half billion mark . indicating more 
than a billion for the year. All time 
record. June figure. released by DMAA 
Committee, was $85.151.810. Total for 
six months: $526.035.060. A gain of 
12.8 over same period in 1950. 


@ POSTAL RATES still up in the air 
at our press time. But anything might 
happen ... so watch your newspapers. 
Both House and Senate Committees 
have approved Bills increasing rates. 
But behind the scenes .. . much argu 
ment. Whether public will stand for 
a 4¢ first class rate: whether 3rd class 
should be 1'4¢ o: 1'/2¢. If a compromise 
becomes a Law .. . seems pretty sure 
that the lowly postal card will get a 
100 increase. 


@ DON’T FORGET The Rabbit Habit 
Idea described on page 22 of this issue. 
Read it several times. It's a good and 
adaptable idea for many of you. How 
can you make your mailing list and 
your selling or appealing better by de- 
veloping the rabbit habit in your direct 
mail work? If you find an adaptation 

- tell us about it. Sudden thought: 
Wouldn't it be a wonderful something 
or-other if every satisfied reader of THE 
REPORTER told three other people 
about the value of the material in this 
magazine and induced them to sub 
scribe. And those three induced. etc. 
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d. h. ahrend—a complete direct mail service for nearly 60 years 


and you'll /discover an experienced 


organization AHREND.- where you get 


every /direct mail facility you need! 


catalogs 

a cash-register copy 

M sales-minded art 
letterpress printing 

offset lithography 

sales letters 

brochures 

dealer aids worth 
list selection i wer 


mailing For better direct mail results, use Ahrend. Our clients have won 
33 national awards based on results in the past five years alone. 
Our merchandising analysts and creative staff will advise you 
or plan your complete campaign. You'll save time —you'll save 
money — you will be way ahead with Ahrend — the house of 


creative thinkers and experienced craftsmen. 


58 YEARS EXPERIENCE SERVING DIVERSIFIED INDUSTRIES WELL 


d.h. ahrend co. 


333 EAST 44 STREET + NEW YORK 17,N. Y. 


visit us when you're in New York— we're three blocks east of grand central 








easy on the press...easy on the eyes 
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For that extra touch in folders, broadsides, booklets, 

displays, reports, books or programs—turn to Ticonderoga 
Offset. You can always be sure of faithful, color-perfect 
reproduction. Try Ticonderoga Offset for lithography or 
sheet-fed gravure printing . . . you'll find it tops in 

ink affinity and economy no matter how short or long the run. 
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International Paper Company, New York 17, N. Y. 


INTERNATIONAL PAPERS 


for printing and converting 





